
LinkedIn Campaign Manager Guide
A comprehensive guide to LinkedIn’s advertising management 
platform, Campaign Manager.

•  If you are advertising a topic for the first time, start from the beginning of this guide 
•  If you are creating a campaign within an existing campaign group/topic, skip to step 3
•  If you are creating new ads within a campaign group, skip to step 4
•  If you are monitoring existing campaigns/ads, skip to step 6

Step 1: Select your account.

Step 2: Create a Campaign Group
•  This is high level and there is not a lot of information needed. 

•  Think of a broad, generic name so you can introduce more niche sections of the topic 
as individual campaigns

•  Select Create Campaign Group in 

the menu
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If you are advertising a topic for the first time, start from the beginning of the guide.
If you are creating a campaign within an existing campaign group (topic), skip to step 3.
If you are creating new ads within a campaign group, skip to step 4.
If you are monitoring existing campaigns/ads, skip to step 6.

Step 1: Select your account

Step 2: Create a Campaign Group
● This is high level and there is not a lot of information needed. A broad, generic name

needs to be thought of so you can have more niche sections of the topic as campaigns.
● Select Create Campaign Group in the menu

● Fill out the campaign name, leave the status as active, and leave the campaign group
run continuously

○ Setting an end date can lead to problems later on when editing campaigns or
creating new ads
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the status as active, and leave the 
campaign group run continuously 

◦  Setting an end date can lead to 
problems later on when editing 
campaigns or creating new ads
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Step 3: Create a Campaign
•  Once you have created your campaign group, select the group you want to create ads 

in. Then select Create Campaign in the menu. 

•  Change the name of your campaign to something specific and use a date in the title, 
(i.e. General [Topic] Ads_5.2021). Be sure the right campaign group is selected. 

•  Click Next.

•  When choosing your objective, use LinkedIn to guide you. 

◦  Hover over each objective for more information. We often recommend selecting website 
visits or website conversions. Use website visitors for an audience that is unfamiliar with 
your brand, and use website conversions if the audience you’re targeting knows your 
brand. This cannot be changed once the campaign is saved.
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Step 3: Create a Campaign (continued)
•  Fill out the rest of the audience attributes you would like to include. To note, you have 

to include a location - but the rest of the targeting is optional. 

•  In the Audiences section, we often add contact lists for our clients - this helps reach 
prospective clients and share new services with current clients. 

◦  Select List Upload under this option

◦  Select whether or not you would like to upload a company list or a contact list. If you do 

not have any uploaded into LinkedIn, you will need to upload your lists.
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Step 3: Create a Campaign (continued)
◦  Select Upload a list from the above view. Download a template from this view and fill it out 

with the information you have. 

◦  To note, you do not need to fill out the entire template if you do not have the information. 
It is possible to omit columns of information, and the lists will still perform. 

◦  Name the audience something memorable and hit upload. It will take several days for 
LinkedIn to build the list.

•  Navigate back to your campaign.

•  If you would like to include additional targeting (i.e. job titles, company size, member 
interests, etc), select audience attributes. 
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Step 3: Create a Campaign (continued)
• Use the and/or function to narrow or expand your audience. Once one option has 

been selected under audience attribute, you may add within the same section
(enabling “OR”, which expands targeting) or opt to select Narrow audience further at 
the bottom of the section (enabling “AND”, which narrows targeting).

◦ You can continue expanding and narrowing your audience until you are satisfied with the
projected reach and are sure that you have the right audience for your business.

◦ There are many options, so don’t be afraid to experiment with some different options! All
audience attributes can be edited at any point - they are not locked in like other aspects of
the campaign (objective, ad type).

◦ Once you are satisfied with your audience, select your ad type. We recommend single
image ads, carousel ads, or video ads. This cannot be changed once the campaign is saved.

• Next, select your budget and schedule.
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Step 3: Create a Campaign (continued)
•  Select ‘Set a daily budget’ under Budget. Determine what you want your monthly 

budget to be for each campaign you are running, then determine what that daily 
budget should be. To note, the lowest daily budget is $10.00 and LinkedIn can spend 
more than your daily budget. According to the LinkedIn platform, “You will spend up to 
50% more on some days and less on others, but we will always aim to spend within 
the range of your $10.00.”
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Step 3: Create a Campaign (continued)
•  Leave the schedule as run continuously, unless you know you have a hard end date 

and will never run ads under this campaign again. Setting an end date makes it harder 
to turn the campaign back on at a later date with new ads.

•  Bidding - select manual bidding (you will have to select more options). Select enable 
bid adjustment for high value clicks. Add low number for your bidding to learn what 
the lowest bid you can place is. Use the lowest bid possible. This helps stretch your 
budget.

•  Add conversion tracking (optional). In order to do this, you will need the pixel set up 
on your website. If the pixel has been installed, you can select add conversion and 
create new conversion for your desired goal. 

•  In Enter your settings, you can leave all of that information as is, except you will need 
to select an option under “Choose a type that best describes the action you want your 
website visitors to complete”.

•  Under Define how you would like to track conversion, select use site-wide insight tag. 
Then define what the conversion would be with a URL. We often use the thank you 
page associated with the form you are guiding people towards.

•  Select Next 
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Step 4: Create Your Ads
•  Select Create new ad

◦  Browsing existing content allows you to sponsor an organic post on your LinkedIn page. 
This will act as a single image ad. This function is great if you are trying to promote new 
content: blogs, whitepapers, webinars, etc

•  Fill out all create ad information

•  Select Create 

•  Repeat until you have uploaded all ads

•  When you have uploaded all ads, select next. 
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◦  “Name this ad” is for internal use and 
will not be public facing. It is helpful to 
name it something memorable, like 
General [Topic] May 2021 Ad 1. 

◦  Introductory text is the body of the ad. 
An ad preview will populate on the 
right so you can review in real time. 

◦  Add the destination URL (where the 
call-to-action button will send people)

◦  Ad image - human focused imagery 
typically performs well 

◦  Headline - this appears under the image 

◦  Description - often does not show, but 
when it does it will appear under the 
headline in smaller text

◦  Call-to-action - a button that helps 
people know what they’ll be doing 
(learning, downloading, applying)
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Step 5: Launch Campaign
•  Review the information and select launch campaign

Step 5: Launch Campaign
•  Review campaign and ad performance 1-2 times per week. 

•  Select the correct campaign group you are using and would like to review.

•  Review cost per result (cost per click), impressions, clicks, and average CTR (click 
through rate) to ensure you are satisfied with the overall campaign performance. 

•  Click the campaign name to review the specific ads within the campaign. If any ads are 
underperforming compared to the others, you may pause them with the drop down 
menu (it should be defaulted as Active). This will allow the best ads to perform. 

•  It can take up to 3 weeks for LinkedIn ads to begin performing at peak performance. If 
they are not performing after 3 weeks, you may pause and try new messaging and/or 
imagery by creating new ads. Adjust as necessary.

•  To create and add new ads within a campaign: 

◦  Select the 3 dots next to any of the ads within the campaign you would like to add more to. 

◦  Select manage. It will bring you to the create ad section. 

◦  Complete the items from Step 4, review and launch, and monitor the new ads.
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